



D6.1 Digital dissemination – Social 
networking tools and graphic 
identity

02/05/2023

WP Leader : ULB


Graphic Identity


Fairville's graphic identity was created by Fairville's Project Manager Audrey Debargue 

as a professional graphic designer during the month of January 2023. 


This identity was validated by a vote of the members of the Fairville consortium and 

was subsequently used on all communication materials and on the project website. 


You will find the graphic charter in the annex of this report. 
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Website


Domain : www.fairville-eu.org


The Fairville website was designed and developed in no-code by Fairville's Project 

Manager Audrey Debargue, in her capacity as UX/UI Designer. V1 of the website was 

launched at the Kick Off Meeting in February 2023. After several interactions, 

additional features were added in March and April 2023 (in particular pages reserved 

for members). The Fairville website is hosted on European servers and its data is 

protected. 


Please find below the main screens of the website: 
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Social Networks


Linkedin : https://www.linkedin.com/company/fairville-eu/


Instagram : https://www.instagram.com/fairville.eu/


Facebook : https://www.facebook.com/profile.php?id=100090515982928


Youtube : https://www.youtube.com/@fairville-eu
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Graphic charter
2023



The graphic charter is a working 
document that contains the basic 
rules for the use of the graphic signs 
that make up Fairville’s graphic 
identity.

Graphic charter



Contents 1 - The logotype
2 - The colours
3 - Typography
4 - The iconographic territory



Chapter 01 The logotype The logotype is the emblem 
of the project. 

By combining a specific shape, 
colours and graphics, it is the 
unifying element of the Fairville 
identity.



FairvilleFairville

The logotype exists in a complete version.
It consists of the combination of the symbol and the typography. 

1.1 The symbol 1.2 the complete logotype

This is the project symbol. 
It is to be used on all the supports of the project.



FairvilleFairville

The protection zone of the simplified logo is defined by the width of the icons.
It must be systematically respected.

No graphic or textual elements may penetrate it.

The protection zone of the complete logo is defined by the width of the icons.
It must be systematically respected.

No graphic or textual elements may penetrate it.

1.3 Protection zone and minimum size 1.4 Protection zone and minimum sizeLogotype Symbol

minimal size

20 mm

20 mmminimal size



FairvilleFairville

The logo is applied
mainly on a white 
background.

The logo is applied in the same way
on all light coloured backgrounds.
Be careful to ensure the contrast between the 
background and the logo.

On dark backgrounds I recommend using the 
grey or white monochrome version. Monochrome versions of the logotype are to be used when technical and charter 

constraints do not allow the logotype to be used in colour 
(e.g. stamps, FAX, regional daily press, fabrics, certain goodies, etc.).

1.6 Application of logos on coloured backgrounds1.5 Monochrome versions

white 
background

light 
backgrounds

dark 
backgrounds



Chapter 02 The colours The main colours constitute the 
identity marker of the project. 

The complementary colours 
accompany the main colours. 
These colours, and only these, 
must be used on all communication 
media and applications.



FairvilleFairville

The main colours2.1

The main palette is the identity marker of Fairville:
- green

The main palette is the identity marker of Fairville:
- grey

C. 97,45%
M. 0,3%
J. 91,75%
N. 0%

R. 0
V. 161
B. 77

#00a14d

C. 7,12%
M. 4,21%
J. 4,41%
N. 0%

R. 240
V. 240
B. 239

#f0f0ef



FairvilleFairville

The colour range2.2

C. 97,45%
M. 0,3%
J. 91,75%
N. 0%

R. 0
V. 161
B. 77

#00a14d

Secondary colours can be combined with the main colours. Black and white are used mainly for publishing.

C. 0%
M. 23,88%
J. 34,67%
N. 0%

R. 250
V. 204
B. 166

#facca6

C. 0%
M. 85,1%
J. 79,94%
N. 0%

R. 255
V. 57
B. 20

#ff3914

C. 91,17%
M. 78,69%
J. 61,95%
N. 97,45%

R. 0
V. 0
B. 0

#000000

C. 15,27%
M. 46,28%
J. 52,57%
N. 5,04%

R. 191
V. 148
B. 115

#bf9473

C. 87,42%
M. 0%
J. 21,68%
N. 0%

R. 0
V. 198
B. 221

#00c6dd

C. 7,12%
M. 4,21%
J. 4,41%
N. 0%

R. 240
V. 240
B. 239

#f0f0ef

C. 0%
M. 0%
J. 0%
N. 0%

R. 255
V. 255
B. 255

#FFFFFF



FairvilleFairville

Patterns of association2.3

The main colours can be combined with each other.

Main 
associations

The secondary colours provide breathing space and make it possible to create variations. 

3 colours 
associations

2 colours
associations

dark 01

light 01

combined

dark 02

light 02



Chapter 03 Typography Typography ensures the graphic 
cohesion of all identity applications.
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Title typography3.1

Karelia Karelia Regular

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Karelia Bold

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Karelia Bold

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Important
message

Karelia will be used mainly for titles, exergues and subtitles. 

Body text typography3.2

Urban 
Grotesque

Urban Grotesque Regular

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Urban Grotesque Light

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Urban Grotesque Bold

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Urban Grotesque Light Italic
ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Urban Grotesque Bold Italic
ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Karelia Medium

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Karelia Medium Italic

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Karelia Regular Italic

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Karelia Bold Italic

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Karelia Bold Italic

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Urban Grotesque Medium

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Urban Grotesque Medium Italic

ABDCEFGHIJKLMNOPQRSTUVWXYZ
abdcefghijklmnopqrstuvwxyz
1234567890

Urban Grotesque will be used mainly for body text and captions.

T I T L E
E X E R G U E S
S U B T I T R E



Chapter 04 The iconographic 
territory



Fairville Fairville

The geometric style is an integral part of the territory. 
The 4 icons define the pictogram style of the identity. 
They can be used as independent graphic elements.

It is possible to play on the switch between the full and the wired. 
Primarily, the identity works on the outline. 

Pictograms: colour variations4.1 4.2 Pictograms: wired / full



Fairville Fairville

The layout is simple and uncluttered, with a simplified grid to highlight the important 
elements, as well as the different reading levels. The four icons of the logo are arranged 

vertically and form the main graphic element of the poster.

Poster4.7

The editions can be produced on matt or craft paper for a raw and natural effect in the spirit 
of recycling. 

4.8 Publishing

Projet Horizon CL02 Democracy-01 RIA

Kick-off
Meeting

List of participants:
CNRS
Université PARIS 8
Technische Universität Berlin
University College London-DPU
Université Libre de Bruxelles-ULB
Aix-Marseille University-AMU
APPUII Association
COMMONSPACE
Etats Généraux de l’Eau à Bruxelles
FRONTAL Association
JUST SPACE
K&I
North South Consultants Exchange
UrbaSEN association
ICLEI EU

Associated Partners:
Commune d’Ixelles
Un Centre Ville pour Tous
ICLEI AFRICA
REGION OF ATTICA

23–24 Feb. 2023

At the University Paris Nanterre
200 Av. de la République, 
92000 Nanterre 
Max Weber building
Seminar room 2 (ground oor) 



This project has received funding from the European Union’s Horizon Europe 
research and innovation programme under the grant agreement No. 101094991




